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The value of an informative web site targeted to the needs of prospects and customers can never be
underestimated. But real estate professionals who take site development a step further - and create
a simple system of web links and tools tailored to the industry and their own businesses - will enjoy
continuous site traffic and the intake of qualified leads.
In my last column, I discussed the importance of producing email campaigns featuring links to web
sites, blogs, and social media pages to complement real estate marketing strategies. These
campaigns are a critical piece of a successful web site matrix. Think of your real estate business
web site as the hub of the system. Your email marketing campaigns promote content you create for
your customers and prospects, and they drive traffic to the hub. If you are not currently using this
strategy to promote your business, it's time to add email marketing to the mix.
Your blog is also a source of unique content that showcases your knowledge - and by posting links
to it on your email campaigns, advertisements, and using real estate blog sites like Activerain.com -
your web site will receive more hits. In addition, branded social media accounts on Facebook,
Twitter, LinkedIn, and Flickr demonstrate your expertise and develop inbound traffic.
Everything else that connects and enriches the information on the hub will be content driven by
external web sites. Examples include listing syndication services that update and promote market
listings on your site, web sites that provide reviews of real estate agents and brokers, and sites that
share press releases you've distributed or posted.
Using this organized and consistent approach to web site development will ensure that your site is
content-rich and consistently updated. Not only does it encourage you to blog about current trends
and design fresh email campaigns, but it also demonstrates your connectivity to the industry-at-large
and to your target market. 
By making your web site the hub of information about local listings, industry developments, tips for
buyers and sellers, insights and commentary, your site will achieve high search engine rankings and
online referrals that lead to increased traffic, leads, and sales. To learn more about developing a
web site matrix for your real estate business, contact an integrated marketing firm. 
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