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Digital Impulse, and independent web design and digital marketing agency has made the move from
Newton, Mass. to new space in the Riverworks complex, according to co-founders Jeff Mitchell and
Andrew Kolidas. 
Digital Impulse was represented by Cushman & Wakefield throughout the leasing process. 
The new space takes the agency to a full 6,000 s/f to accommodate an expanding staff that
currently numbers 13, with plans for additional hires throughout the remainder of 2014. 
"We needed the extra room to accommodate a growing staff and client base," said Mitchell. "The
Riverworks building is a perfect fit for us. It really promotes a creative working environment and
allows our team to work collaboratively in an open setting," he added. The Riverworks is host to
handful of technology and creative companies, including Fresh Tilled Soil and MimeCast. 
Digital Impulse is a full service digital marketing agency, offering web design and development
services as well as mobile and search marketing services to a variety of clients in both the B2B and
B2C verticals. Their client base includes J.Jill, Arbella Insurance, SonoBello and 48HourPrint.com.
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